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Project 
For my project, I created a promotional booklet showcasing the DIN typeface, specifically targeting graphic
designers. The goal was to promote the font and inspire designers to purchase and use it in their creative projects.
My advertising strategy focused on introducing typeface through a journal-style format, blending education. I
creatively presented the font by imagining DIN as the "world's typeface," emphasizing its versatility. The booklet
highlighted the typeface's functionality and aesthetics, engaging viewers through visual layouts. This approach
aimed to resonate with graphic designers and encourage them to explore DIN’s potential.



Design Objectives

Showcasing Typeface 

Different sizes and types of
letters.

Promotion Strategy

Through the website,
encouraging people to buy a
subscription and use the font.

Booklet Theme

"The Typeface That
Connects the World"
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